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What’s your ?





So many people think that 
they’re intimidated by wine 
when in fact they’re intimidated 
by the language of wine.

“
Emily Timberlake, Punch



Goal
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Make sense of the complex & jargon-heavy wine industry.

Interactive website 

Simple language and visuals



Audience
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Why me?

• Wine lover

• Product manager

• Data visualizer
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Data & Analysis



Data
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45k red wines scraped from Vivino.com

130k expert reviews from Wine Enthusiasts



Vivino Analysis
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winery | varietal | region | price | # of reviews | tasting notes

Body
Tannins
Sugars
Acidity
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Myers Briggs Type Indicator

Vivino Analysis
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Vivino Analysis
Wine Personas = VinoTypes



Wine Reviews Analysis

Extracted the most commonly used words

● Omitted common stop words & wine stop words
● Summarized  by varietal & persona
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Designs & Iterations



Four Key Components
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1. Survey

2. Personas

3. Recommendations

4. Common words



Survey
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Survey
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Persona Visualizations
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Persona Visualizations



Recommendations
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Recommendations



Common Words
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Word Glass



Design Inspiration



Demo
https://www.vinotype-viz.com/ 

https://www.vinotype-viz.com/
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What’s Next

• More comprehensive dataset

• Side by side survey & persona visualization

• Alternative audience - wine distributors 



What’s your ?



Questions?


